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3. NUINIVLADNES lstfaenin 6 WU2BNA
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1. wandvAneialy Tidonin 30 Wienn
1.1 nguy1UeAY 27 qenn
1) ngudriaten 9 miaenn
0010101 mwlneiienisdoans 3(3-0-6)
Thai for Communication
0010201 mMwdanguiitenisdeasluTinusesn iy 3(3-0-6)
English for Everyday Communication
0010202 AwdanguiteiaLnuesSeu 3(3-0-6)
English for Study Skills Development
2) NNAYINYBEAIAATLAZTIRNAIENS 12 Tetint
0020101 NTNAILINULAZ NN BOIAUNITZUAT 3(3-0-6)
Self Development and Phranakhon Identity
0020102 ARALYIAINNN ABISITUUALAINNEY 3(3-0-6)
Aesthetic Value, Virtue, and Happiness
0020103 FdlnsuazUivgvodaTygianeLiie 3(3-0-6)
Thai Living and Philosophy of Sufficiency Economy
0020104 nopuneluiinusedniu 3(3-0-6)
Laws in Everyday Life
3) nguArIINemansLasnalulag 3 wein
0030101 2A1ARAANIINGPNERS 3(3-0-6)
Smart Thinking with Sciences
4) NNIVIENINGINTS 2 nenn
0040101 mamszmiinfuazuiudsonisiuasuuiag 2(1-2-3)
Awareness of Change and Adaptation
5) ngu3vawatundle 1 Tetint
0050101 nseendaneiiteguan 1(0-2-1)

Exercise for Health

1.2 nguAvaen 3 Vetihly
JalvfiSeuldiSoudmanssineg uenmilonnaanivesnutesnudigisouaula
Tuulidesndt 3 mhehn
1) ngudvinen

0010301 AMwIuiienisaeans 3(3-0-6)



0010401

0010501

0010601

0010701

0020105

0020106

0020107

0020108

0020109

0030102

0030103

0030104

0060101

0060102

Chinese for Communication
mwmﬁﬁmﬁamiﬁami
Japanese for Communication
mmumqlﬁamiﬁams
Malay for Communication
mmﬁammmﬁamiﬁami
Vietnamese for Communication
Mo saeans
Burmese for Communication

2) NNIVINYBEAIEATIAZTIRNAIENS
sssunAviadunsdesiunisressudu
Good Governance and Corruption Prevention
Tansiuay
Contemporary World
ansauwAiiensi3ous
Information for Learning
auSifioNanndin
Meditation for Life Development
Tan Andouuasnsidsuulad
Earth, Environment and Change

3) nguivnIngrAansuasinalulad
Lﬂ‘b}mLﬂlamiﬁwmﬂmmW%ﬁm
Agriculture for Quality of Life Development
AslaransuTInUszanTu
Mathematics for Everyday Life
wialulagAunsasneassh
Technology and Creativity

4) NHUIVIINYINTTIANS
nsUsznouNsads Tl
Modern Entrepreneurship
DIANTHINAILAY

Happy Workplace
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3571110

3571111

3571205

3571206

3571304

3571305

3571306

3571502

3571204

3571207

3571603

3572203

3572204

3572205

3572403

3572512

msvieafisndoiu

Introduction to Tourism

afimanimsvioailen

Tourism Geography
weliladansaumneiion1svieiien

Information Technology for Tourism
msdernumunglunnasiendien

Interpretation in Tourist Attractions
ININGINIUINMTUALMTHAUIYAGNA N

Service Psychology and Personality Development
nRnssutiniesieuasnsdeansdnafnussu
Tourist Behavior and Cross-cultural Communication
mMsdamaninensuywdiilegsRavieadie

Human Resources Management for Tourism Business
ﬂ{]ﬂ/ill’]&lLLﬁ%f\]ﬁEﬂUﬁaﬁ‘U’l%WLﬁE]ﬂ’]iVi@ﬂLﬁIEJ’J

Laws and Professional Ethics for Tourism

2.2) NguAYMANIZATY

2.2.1 nguIvIUeAULTEY
wanmsiaAwmen
Principles of Tourist Guide
UsiRmans Aavy uarimusssulnedienisvieadien
Thai History, Art, and Culture for Tourism
msvfuarmsiuiiogsiavioaiien
Accounting and Finance for Tourism Business
MFTIRAEN IR
Tour Planning and Operations
Tadafndifienisvieadien
Logistics for Tourism
nsvieafienegafianusuiiseu
Responsible Tourism
MV IRULAZNTT AN ViR TiEnuunn
International Tourism Planning and Management
msdnmsgsiaiienaiell

Modern Tour Operator Management

4

63
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3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Mu2enn

Mu2enn

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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3(3-0-6)

3(3-0-6)
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3573311

3574914

3574915

3572102

3572103

3572404

3572405

3572406

3572407

3572408

3572514

3572515

3572516

3572517

3572518

3572519

mseaeLiiemsvieaiien
Marketing for Tourism
MsdunnIieiien
Seminar on Tourism
mMFITesun1veadien
Research in Tourism

2.2.2 NguAvIAINEEY

2.2.2.1) AfuITIFINNINITVIBAUNEYD

QSﬁ%ﬁWﬂLLagmi‘U%ﬂ’]im%’]il,ﬁ@ﬂ’]iﬁ/ia%ﬁﬂ’a
Lodging Business and Food Service for Tourism
NuUsMsdminlugaannIsuuINIg

Front Office Service in Hospitality Industry
ndeufnvifienviesiion

ASEAN Studies for Tourism
Usmiutlyvuazinlifutagdufunmaieadenlan
Current Issues and Trends in Global Tourism
nsnanRaTaeNIieTlen

Digital Marketing in Tourism
N1FIANITNUBLIUN

Event Management
maduifUszneumsgsiadufiszan
Entrepreneurship in Souvenir Business
Tunnmsitenisiidien

Recreation for Conducting Tour
nMvieafiendeTansssy

Cultural Tourism

nMvenfieadens

Gastronomy Tourism
nsvieaflendeadneassd

Creative Tourism

msvieafierlagm

Community-based Tourism

NIV NTIEUNN

30
15

3(3-0-6)

3(2-2-5)

3(2-2-5)
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3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3572520

3572521

3572522

3572523

3574101

3571706

3571707

3571708

3571709

3571710

3571806

3571807

3571808

3571809

Health Tourism
nsvieadienfianuseddle
Accessible Tourism
mMsviadienTununs

Agro Tourism
LWﬂﬁﬂﬂ’]iﬁ?Lﬁﬁ?LLUUﬁ?ﬂa

International Tour Guiding Techniques

Yo
WU
Tour Leader
§snanslu

Airline Business

2.2.2.2) NHNIYINEIANNUTINALNDIUBITN

3(3-0-6)

3(3-0-6)

3(1-3-5)

3(2-2-5)

3(3-0-6)

15 Mu28nn

UnAnwudeneulaiies 1 nguivnw Snnulidesnii 15 wiein

1) Afa3TINIEIBINgY
mwdanguiionsvioadien

English for Tourism
mwanquiitenuinmsinvieailen

English for Tourist Services
adanguitesussiatiuien

English for Tourism Business
adanguitesusiaawerd

English for Tourist Guide
mwsnquiiten s mieufisndeTnusisy

English for Cultural Attraction Tour Guiding

2) nguIVINIIUY
mwﬁuﬁug?mﬁamiﬂauﬁm
Introduction to Chinese for Tourism
mMeRuiienveadien

Chinese for Tourism
MeRuiisnuusmstinvieaiien
Chinese for Tourist Services
ﬂ'l‘tyﬁul,ﬁaﬁ'mqﬁﬁﬁ]ﬁ’nﬁa’;

Chinese for Tourism Business
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3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3571810 aIuileamuinameard 3(2-2-5)
Chinese for Tourist Guide
3) prwndiiu

3571906 aduituguiiomsvieaiien 3(2-2-5)
Introduction to Japanese for Tourism

3571907 mmfjﬁwﬁamwiml,ﬁm 3(2-2-5)
Japanese for Tourism

3571908 mmcﬁﬁmﬁamuu%ﬂ'ﬁﬁfmfiml,ﬁEn 3(2-2-5)

Japanese for Tourist Services

3571909 mmcﬁﬁmﬁamuqiﬁaﬁ%ﬁm 3(2-2-5)
Japanese for Tourism Business

3571910 avduiionusiagmer 3(2-2-5)
Japanese for Tourist Guide
2.3) N§UAVHNUTLAUNITAIAIYITN W30 evifafinnn 7 waen

3573803 mswislnUszaunsalivdnnmsvioadien 2(90)
Preparation for Tourism Professional Internship

3573804 msfinUszaunisalinnTnnisvieadien 5(450)
Tourism Professional Internship

%39

3574803 nswsELRnaniaRneInsieadien 1(45)
Preparation of Tourism Cooperative

3574804 aniamnwMsvieadien 6(540)

Tourism Cooperation Education
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ANB5UNYSI18UN

1. vuandAnenaly 30 wene

1.1 ngudvUeAy 27 wiqenn

1.1.1) NguIBIN1WN 9  viuaehin

0010101 mwlneiisnisdeans 3(3-0-6)

Thai for Communication

AMEINUNTEDET SNYazLarAUEIAYIDINYINY NSLENTZUINNITINYY
v o s Y = & vooA = aa o w a o a
AUNUTNINATIYN ‘1/]ﬂiﬂ%ﬂ’]iﬁ@ﬁ’ﬁLLﬁ%ﬂ?iﬁUﬂULW@ﬂ’]ilﬁEJU%;LWU’W]“U?S%TJULL@Z’J%’]GUW N13L38U
L%EJ\‘iLLﬁ%ﬂ'ﬁﬁ’]Lau@ﬁ’]iﬁquﬂ ﬂ’]iéj’]ﬂaﬂLLaBﬂ’ﬁL%EJ‘lJUiﬁﬁ‘LJ’]‘LéﬂﬁﬁJ

Language and communication; characteristics and the importance of the
Thai language; the use of integration process of language skills; communication and

information retrieval for daily living and professional life; writing and presenting information,

citing and making references.

0010201 Mwdangesianisaemsludinuseindu 3(3-0-6)
English for Everyday Communication
Development of students’ language skills with emphasis on everyday face
to face conversations; giving and seeking opinions; using expressions; describing experiences

and events; giving reasons and explanations; and narrating books and films.

0010202 AMNBINgERBRRAILTINYZNS S 3(3-0-6)
English for Study Skills Development
Enrichment of students’ reading strategies: skimming, scanning and guessing
meaning from context; reading comprehension: reading for details, deriving meaning and
reading critically; and study skills: note taking, summarizing and paraphrasing for academic

readiness.
1.1.2) nfuwuyeAansLadInNeans 12 wiein

0020101 NTNAILIAULAZINANBAIAUNIZUAT 3(3-0-6)
Self Development and Phranakhon Identity
UsgTRmudunenuniagiile uwesiesfervesminetdesvdgnssuasnig

Ugnildlssenainudushesaifmusndnuaivesuniinetds mauadinuglunsiaunny

sume 3n Tgyan ensual uazdaey anadnlasueasidu mwsuilavousedsau mansywiin

TunsiiSuaeiSeuinaendin LLazmsa%’NmmmﬂgﬁiﬂiuﬂaﬁmLﬂu “AUNTZUAT”
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History, reputation, and prestige of Phranakhon Rajabhat University;
cultivating the sense of being good persons representing the identity of the university;
fostering development skills in body, mind, intelligence, and social life; understanding of
oneself and others; taking responsibility and contributing to society; raising awareness of
seeking knowledge and lifelong learning, and formulating pride of being “ Phranakhon

Citizen”.

0020102 AMNAMNIAIINN ABISTTUUASANEY 3(3-0-6)
Aesthetic Value, Virtue, and Happiness
MsuiaurBenmMluANLNNvedssTINNR  MsasassAnuRaunssuveyyd

ANULETD MauT uazdeny Um’?‘ﬁyugwwami%’ui nsuendiu nsladu uagnisiadeulm

anuasnlunIkanseeniivaiieassieudaunssy suaued uugAadiilonswaminis

ansual druuazafdeyey) uardaaSuaussINTesTIN MIAAULINUTENANITUAIMIALS
uazmsasuassAralziilugmatilanues Wilagdu Swviviunmsidsundasuasduiudin

g elANNAY
Aesthetic perception of natural beauty; human creation of artistic works;

beliefs, religion and societal characteristics on the basis of visual, auditory and motion

perception; ability to express oneself creatively in arts, music, and dances for developing
emotional, social and intellectual and promoting morals and ethics; application of arts,
knowledge acquisition and creation of arts leading to understanding of one’s self and others;

awareness of changes, and living one’s life happily.

0020103 A neuazuSvgvauaseghanaiiies 3(3-0-6)

Thai Living and Philosophy of Sufficiency Economy

anuwzuaRInTIN Y TnusTTuUTEIWe Qﬁ‘fjagaﬂnﬁaqﬁlu NANATITUITYTITY
wazsssInAvaluderulne Indrdnanudulne enudunadedudsruusensulae Usvaves
iATugNaneLives ngu vl MfnymuwuInsesvaswaenMUssynaly

Characteristics of Thai living, culture, tradition, local wisdom, morals, ethics
and good governance in Thai society; consciousness of being Thai; citizenship in a democratic

society; the philosophy of sufficiency economy; the new theory and royal initiative study and

their applications.



0020104 ngvsneluainuszandu 3(3-0-6)
Laws in Everyday Life
ngvaneluinUszdriuiiieatestu msiin aseunda flend msunenis
YIS SV ASALSA MIABIYAT Fatey n1anne wsanuasidonsay
Laws in everyday life concerning birth, family, youth, military conscription,

engagement, marriage, parenting, senior citizenship, death, legacies and testament.

1.1.3) ngudvInenmansuazmalulad 3 wighn

0030101 AARANIINIAENT 3(3-0-6)
Smart Thinking with Sciences
NIEUIUNMIANNAINEIAERSuazNIsUSEENAaNRILIAMN T IRl donAR B

fuanudesnITiuguesywdinwelunsdeduladeniuimslfdilaeg1amunzanlunis

o Sa

A9
Scientific thinking processes and applications to improve the quality of life

that meet basic human needs; skills in deciding on the proper course of action to living.
1.1.4) NRUIWENINGINT 2 wienn

0040101 msmszviinfuazusuiadansiuAsuuyas 2(1-2-3)
Awareness of Change and Adaptation
msmwﬁﬂﬁ\imsL‘U§EJ‘uLLUanaﬂﬁaﬂu{]aﬁgﬁuiuﬁ@ﬁmmwgﬁa Aunndeu uay

walulad nsldmaluladansauma nsusumuazundymlumsaiiiuginegeiiviniusients

WasnuUadhudeeuldogamnga
Awareness of current social changes in terms of economics, environment,

and technology; using of information technology; adapting to changes and solving problems

in one’s life appropriately.

1.1.5) nguivwanunsiy 1 wigdin
0050101 ﬂ'ﬁaanﬁ'lé'en'lalﬁaq*‘lm']w 1(0-2-1)
Exercise for Health
ANuvINg YeuTe SqusrasduazUstleviivesnseendidsmeliioguain
%ﬁﬂﬂ’]iaaﬂﬁ’]é’ﬂﬂ’lmﬁaqsumw NIINAABUAIUANYTAUVDITINIY LAZAINTIUNIT
29NANRINY
Definitions, scope, objectives and importance of exercise for health;

principles of exercise for health; physical fitness tests and exercise activities.

10



1.2 ngu3vaen 3 widiein

WlvgiSeulaiseusmansene 4 uenwlieninaanivewmuewnungisouaula Jmuuly

$puNIN 3 UL

1.2.1) NGUITINTN
0010301 AMeIuianisaess 3(3-0-6)
Chinese for Communication
finwgnisflauazyanisiuluanunisaifiiatuludinusesatu msuen
Tausssuussnallnouas Tausssuau
Chinese speaking and listening skills in everyday situations; explaining Thai

and Chinese cultures.

0010401 mmzﬂﬂiulﬁamiﬁ'ams 3(3-0-6)
Japanese for Communication
fingnisilawagnaniundUuluaniumsaififinduludindses1iu nsuen

Jaussaszmdlnouas Tansssudu
Japanese speaking and listening skills in everyday situations; explaining Thai

and Japanese cultures.

0010501 n'\mumglﬁamsﬁami 3(3-0-6)
Malay for Communication
ﬁﬂwzmsﬁaLLazﬂq@mmumgiuﬁmummﬂﬁLﬁﬂ%ﬂu%ﬁmﬂizﬁﬁu nsuen

Tauusssuusemalneuas Jausssunay
Malay speaking and listening skills in everyday situations; explaining Thai and

Malay cultures.

0010601 MWNIYAUNBNTTOENS 3(3-0-6)
Vietnamese for Communication
vinwgnsitaagyanwileaudluaaunisaliniisvuludlnuszdriu nmsuen

TausssuUssalneuag Tausssuiuauny

11



Vietnamese speaking and listening skills in everyday situation; explaining

Thai and Vietnamese cultures.

0010701 Aewsiienmsdons 3(3-0-6)
Burmese for Communication
finvensilauazgantvmdluaniunisaifiinduluinsgdr iy msuen

Tausssuusenallneuaz Tausssumin
Burmese speaking and listening skills in everyday situations; explaining Thai

and Burmese culture.

1.2.2) NUAMINYWUAENI LA IANAENS

0020105 sssunAutanumsiasnunsaessudu 3(3-0-6)

Good Governance and Corruption Prevention

ANRLNY JULUY NWE WA LLasmwﬁLﬁmﬁmiimﬁmamiﬂmﬁumi
ABSSUTY UNUIMIUIBUNIASTUALLENYY Indriineudunaiios msunasasuuyserisUlng
spuuQUiun uardvsuyeYy

Definitions, types, characteristics, approaches, and theories of good
governance; corruption prevention; roles of government and private sectors; awareness of

citizenship; democratic government; patronage systems; and human rights.

0020106 Tansuadly 3(3-0-6)

Contemporary World

WAILINITVRIBITLTTTUNIAIUNTE DY LATEgAa den wasfiauinusssy o3
Uggvedanaziunntaznziusen Jgynnazarudangsludinulan wuanislunisuaisnd
duAnIn Aun1sausuileseninesema seideudUs nguane anndu nssiunguuay
AuduSseinUsemelulAnunsdies iesugna dey Anserlamanunisallantdagiu

Development of civilization in terms of politics, economics, society, arts, and
cultures; Eastern and Western wisdom; problems and conflicts of world societies, solutions
for peace, the development of international cooperation; rules, laws, institutions;

international integrations and relations in politics, economics and society; analysis of current

world situations.

0020107 miaummﬁamsﬁﬂuﬁ 3(3-0-6)
Information for Learning
AUNUNY ANUAIAYVDIEITAUNA LAAIEITAUNA LASNTNEINTAITAULNA
FTUUNMSIANULarNIAUAWNTaume nsniadeyauudumesiin invensdansauna vinve

ANSUNAUDI UG ITINTT LA YSTTUN AN TAUINE
12



Definition, importance of information, information sources, and information
resources; information storage and retrieval system; access of information on the internet;

information literacy skills, practical skills in academic presentation; and information ethics.

0020108 auBiienanndia 3(3-0-6)

Meditation for Life Development

ANUNINEVRINITINEUT Yausasd 33n13 fumeu LargAELF LYY
A0 ANBATTRINITUINTINLAZNITVINENNS Useloruvesaus dnuaze1nseafiuaus uay
msthaudlulludinusesniu ausiumaiousaznmsnu nve funou aaautd Yselewd
yesanukarY Avimsderidaaun mnuuandsszrinaunzAvItaaun uudsauaziy
Waaw ynlaniuidaaun

Definitions, objectives, methods, and the beginning of meditation; the
nature of reciting and meditation, benefits of meditation, appearance of anti-meditation;
applying meditation to daily life, meditation as related to education and working purposes;
the nature, process, properties, and benefits of absorption (Jhana) and insight (Nyana);
introduction to knowledge about introspection (Vipassana); differences between tranquility
(Samatha) and introspection, layout of tranquility and introspection; world community and
introspection.
0020109 Tan Aawandasuasnsieundag 3(3-0-6)

Earth, Environment and Change

Tan lassadauaymsiUdsuutasweslan Sofivfsssuni nseydny uagns
Fan19minensssTuA Aswandeunazndanu nsuszgndgiiarsaumalunisdnnis
NININTTITUVIRUAYAIINE OU

Earth, its structures and changes; natural disasters; conservation and

management of natural resources; environment and energy; application of geoinformatics in

management of natural resources and environment.

1.2.3) ngudviinerrmaniuazinalulag
0030102 InwAsINENINAIIAUAWER 3(3-0-6)
Agriculture for Quality of Life Development
AUV ANEARY wavUselevlvanIsinens naeiuInsgIuANUaendY
YOIAUANNYAT miﬂizqﬂm‘iéi’fmwmauvﬁE?LLazui'mﬁimmqmsmwmLﬁamsﬁmm@mmw%%m
Definitions, importance and advantages of agriculture; safety standards for
agricultural products; application of organic agriculture and agricultural innovation for

improving quality of life.

13



0030103 ANAANEAS IUTINUTZI1IY 3(3-0-6)

Mathematics for Everyday Life

ANUNINY ANUEIATY 555UR waslaTsaivesndlnmans nann1siseus
ANAAIERNT NITAUINITAANIIANAAIENT NISITUARALATNITONRAANANNALAFIEAT NS
uityvuazmsUssgndlinszuaumsAansadinmansiiteltuidamluTinsedu

Definitions, importance, nature and structures of mathematics; principles of
learning mathematics; development of mathematical thinking; mathematical reasoning and

argument; application of mathematical thinking to problem solving in everyday life.

0030104 walulagnunisaseassa 3(3-0-6)
Technology and Creativity
AANUYNNE AUAIAYVOINTITAS19ETIA Nstaenldimaluladilaznizuiunig
waluladsnzay Wiethlugnsaseassduinnssm
Definitions and importance of creativity, selection of appropriate

technology and technological procedure leading to innovation creation.

1.2.4) N§a3VIINYINTIANTST
0060101 asusenaunisadelyd 3(3-0-6)
Modern Entrepreneurship

ANUTNUFIUALINUTIAY Awdndeunegsia msdanisgsiaadelvi nagns

a 4

nsdufiugse madufusznaunts nsdnsigsfe wwugsia nedifinsinisuseneugsiad
Usvauaudnsa

Introduction to business, business environment, modern business
management, business strategies, entrepreneurship, business establishment, business

plans, and case studies of successful businesses.

0060102 DIANTUNIAIIUGY 3(3-0-6)

Happy Workplace
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Definitions and types of organization; organizational environment; cross
cultural diversity in organization; definitions and importance of happy workplace; happy

work life, and participation in creating a happy workplace.

2. NUINIV AN lsidaenin 94  wuwNn
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3571110 msviesfisniasduy 3(3-0-6)
Introduction to Tourism
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Evolution, definition, importance and elements of tourism industry;
impacts of tourism industry; service businesses related to tourism industry; technology
and tourism; free trade agreement for services; government’ s policies and roles in

sustainable tourism development; roles, duties, and responsibilities of national and global

tourism authorities.

3571111 plimaninsviaaien 3(3-0-6)
Tourism Geography
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Definition, types, characteristics, and importance of geography;
differences in geography and landscape of tourism resources in different regions of
Thailand and the world; travel facilities; geo- ecology and map reading; relationship

between geography and tourism; technology related to geography.

3571205 waluladansaumadmiunsviaadien 3(2-2-5)

Information Technology for Tourism
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Knowledge of structure and data-based system; impact of information

technology in the tourism industry; the applications of instant computer programs and
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e-commerce for tourism business; computer reservation system and e-ticketing; online

social networks and internet networks for various parts of the tourism business.

3571206 nsdennuvaneluuvissvisailen 3(2-2-5)
Interpretation in Tourist Attractions
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Philosophy and importance of interpretation; elements of interpretation;

personal interpretive programs and non-personal interpretive programs; analysis of tourist

attractions and the best practical interpretation; analysis of target tourists; interpretive
tourism marketing; interpretation techniques in various tourist destinations of the World

Federation of Tourist Guide Associations; technology related to interpretation; a financial

plan to manage the implementation of the interpretive plan, evaluation of the

interpretation in tourist attractions; practical field trip.

3571304 ININYINITUINITUALNITWAILIYATANIN 3(2-2-5)
Service Psychology and Personality Development
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Basic concepts of human needs and the concept of applying

psychological theories to the needs of tourism services; principles of effective service;
customer motivation techniques; problem solving techniques; technique of using human
relations in services; importance of personality development; guideline for personality
development both internal and external personality; arts of dressing; manner and
posture; verbal and nonverbal communication; social and business etiquette;

international eating etiquette; practical field trip.

3571305 naRnssulnviswigaLazn1sHeasIINIAUsTIY 3 (3-0-6)
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Tourist Behavior and Cross-Cultural Communication
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Factors influencing tourist behavior; behavior patterns and trends of
international tourist; decision making process for destination selection with online media;
travel objectives, motivation, tastes, and tourists’ classifications and behavior by target
market; cultural diversity; culture shock and cultural adaptation; communication process

and understanding between people and different cultures; dealing with tourists’

problems in various situations; business communication strategies.

3571306 nMsdanmineInsuyediiegsnanisvisaiilen 3 (3-0-6)

Human Resources Management for Tourism Business
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Job analysis; job description; worker qualifications for each position;
workforce planning; recruitment; human resource development process and training in
tourism business; leadership; teamwork techniques; organizational conflict management;

compensation and benefits management; performance evaluation.

3571502 ng‘mmEJLLazassmussm%%ﬂ%wLﬁams‘viaqn’?i&n 3(3-0-6)

Laws and Professional Ethics for Tourism
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Roles and responsibility of tourism business toward clients; laws relating
to tourism business; concept of business ethics; professional tour guide ethics; global

code of ethics for tourism.
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3571204 nannssiAAAn 3(2-2-5)

Principles of Tourist Guide
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Knowledge about tour guides; roles and responsible duties of tourist
guides; etiquette and code of conduct of guides; personality and art of speaking for tourist
guides; laws related to tourist guides; principles of providing information and tourist
attraction guiding; facilitation and safety for tourists; touring techniques in various tourist
destinations of the World Federation of Tourist Guide Associations; domestic and
international tour arrangements; organizations that are involved in tour guides; practical
field trip.

3571207 UsziRenans Raus uazimusssulneiiensvieaiien 3(3-0-6)
Thai History, Art, and Culture for Tourism
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The story of the history of the ancient ethnics and cities in Thailand from
prehistoric times to the Rattanakosin era; art in Thailand from prehistoric times to the

Rattanakosin era; relationship of religions and Thai tradition and culture; the influence of

religion on Thai way of life, literature, painting, sculpture and Thai architecture; Thai festivals

and events; Thai food; Thai handicrafts and Thai wisdom heritage; field trip.
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Accounting and Finance for Tourism Business
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Introduction to accounting and financial knowledge; benefits of

accounting and finance; accounting record and procedure in tourism business; interpreting

accounting data; concepts and methods of cost accounting for tourism businesses;
budgeting; financial report analysis; financial control; acquisition of capital for tourism

business operations; computer programs for accounting.

3572203 MIMNuLLazN AL 3(2-2-5)
Tour Planning and Operations
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Important elements of itinerary and tour guiding; tour planning; route
survey to determine tourist attractions and amenities; itinerary planning; traveling budget
planning; tour arrangements and operations; risk and safety management for toursists
during the tour; problems and obstacles that may arise and problem solving; evaluation

of tour operation and itinerary; practical field trip.

3572204 TadaRndilan1sviaaiiien 3(3-0-6)
Logistics for Tourism
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Introduction and importance of logistics in  tourism industry;

transportation management of goods and services; production management and

processing; performance assessment; import- export management; information
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technology system in logistics and supply chain management; good business practices
according to international standards; managing the relationship of members in the supply

chain; sustainable organization development.

3572205 msvieafignagnefinnuduiinveu 3(3-0-6)

Responsible Tourism
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Definition, importance and principles of responsible tourism; impacts of
tourism on economy, society, culture and environment; responsible tourism resources
development and management by applying community-based tourism and philosophy
of sufficiency economy; creating sustainable tourism consciousness with tourism industry

stakeholders; situation and trends of sustainable tourism management; field trip.

3572403 N152UNULAZAN ST AN SV A IBAUIUN YA 3(3-0-6)
International Tourism Planning and Management
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Government policies and tourism development planning; models of
domestic and international tourism management; analysis of behavior and internal and
external factors that support decision making to travel of tourists in different countries;
analysis of the target market; collaboration between related businesses and both
domestic and foreign tourism; organizing tourism projects and tourism promotion

activities under the cooperation of international tourism stakeholders in international

level; relevant international rules and practices; field trip.

3572512 nsdnnisgsiatiniieadelng 3(3-0-6)

Modern Tour Operator Management
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Introduction of tour operator and travel agency management; structure
and operation of tour operator; tour operator business establishment; documentation
and presentation of tour programs; service pricing; coordination techniques and
relationships between tour operators and related businesses; electronic marketing and
sales both inside and outside the country; factors that affect the future of electronic tour
operators; preparation of electronic marketing strategy plans; problems and obstacles

related to electronic tour operator management and solving problems using case studies.

3573311 msnaaiiensvaaiien 3(3-0-6)

Marketing for Tourism
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Definition and importance of tourism marketing; elements of the tourism
marketing; marketing management process; marketing environmental analysis; tourist
buying behavior; target marketing; marketing planning and marketing mix strategy

planning; electronics marketing; marketing performance evaluation.

3574914 Fununnsiiaaiien 3(2-2-5)
Seminar on Tourism
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Analysis, discussion, and presentation of topics or issues of interest in
current tourism or tourism business situations at the national, regional, and international

levels by using case studies or study visits as educational guidelines.

3574915 mM3iTedunsvieaiien 3(2-2-5)

Research in Tourism
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Research nature and types of research; research process and research
design; problem situations for research; research methodology; writing research proposal;
research instrument development; data collection; descriptive and inferential statistics;

quantitative and qualitative data analysis for social science research; results conclusion

and discussion; writing-up research report; and bibliography.
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3572102 geRafivnuazNsUEMsesdmTunsvieailen 3(2-2-5)

Lodging Business and Food Service for Tourism
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History of lodging business; types and various forms of lodging; types of
food and beverage (F&B) in lodging business for tourism; appropriate F&B menu
preparation and planning for tourism activities; equipment and tools selection and
preparation for table setting; practice of simple F&B design and styling; service mind and

manner of service staff; international quality and standard of service; practical field trip.

3572103 nuusmMsdunilugaamnssuusmMs 3(2-2-5)

Front Office Service in Hospitality Industry
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Hotel front desk operations; guest life cycle; guest check-in and check-
out for individuals and groups; coordination between front- office, other related

departments, and tour companies; hospitality and services in other service industries such

as tourist information centers, restaurants and travel related businesses; field trip.

3572404 nFsufnwiiensvioaiien 3(3-0-6)
ASEAN Studies for Tourism
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Studies of economic, political and social factors, as well as agreements and

laws amongst ASEAN countries that affect the tourism industry.

3572405 Usaiutlymuazuunltiutiagtudrunsiaaiienlan 3(3-0-6)
Current Issues and Trends in Global Tourism
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Current global issues and trends in tourism industry that affect the

delivery of tourism industry products and services.
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Digital Marketing in Tourism
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Basic knowledge of art, desien and communication; digital theory,
processes and tools; design elements and principles for digital media; presentation
through digital media, animations and video; infographic; basic knowledge of tourism
marketing communication; viral marketing; application of digital technology in tourism

marketing communication.
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Event Management
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Definitions, types and formats of events including business events, cultural
events, incentive travel, and personal events; event bidding, event design and planning;
destination and venue selection; optional tour arrangement for attendees and social
responsibility activities; budget planning and sponsoring; event marketing and communication;

event evaluation; eco-friendly event management.
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Entrepreneurship in Souvenir Business
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Establishing of a small and medium business (SME) in souvenir business;
challenges in SME; managerial skills required for managing SME; critical success factors of SME
entrepreneurs; business franchising; writing business plan for SME; business performance

appraisal and risk assessment.

3572514 Tumnmsiensiiien 3(2-2-5)

Recreation for Conducting Tour
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General knowledge about recreation management; principles of recreation;
selection and arrangement of recreational activities for conducting tour; creative thinking for
recreation arrangement that harmonize with objectives and location; safety and security;
problems and solution guideline for recreation activities; practical field trip.
3572515 msviafiendieTausssy 3(3-0-6)

Cultural Tourism
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Concepts of cultural tourism; types of cultural tourism; development
guidelines to transform culture as a tourism product by preserving the value of cultural
heritage; impacts of tourism on cultural heritage; cultural tourism planning and

management; management of world heritage sites; field trip.

3572516 msvisafiendams 3(3-0-6)

Gastronomy Tourism
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Definition of gastronomy tourism; its products; typology of gastronomy
tourism; demand and motivation to travel for food tourism; local and national cuisines; food

and culture; gastronomic tourism management; field trip.

3572517 msvioafienTeadneassd 3(3-0-6)

Creative Tourism

AIUNUIY WUIAR AIINAIATY BeAUTENOU JULUY wazkudlduveanis
Vel ndeadnassd anudululalunmswaunuinnssunisiesdisawazusns unum wind
Lagandnyuzvesinvioufisndeaiassd mafidiuiumesinoniiondeairsassdlunis
ausnuAayTmusssy Qﬁﬂzymﬁmﬁu LazdwIndeu Wuniuazianssunisveaiionds
asvassvaslanuazvesUsawdlve Snnsdnwivenannud

Definition, concept, importance, elements, types, and trends of creative
tourism; possibility of developing tourism innovations and services; roles and attributes of
creative tourists; participation of creative tourists in cultural, art, local wisdom, and
environmental conservation; creative tourism routes and activities in the world and in

Thailand; field trip.

3572518 mavisaienlneyuv 3(3-0-6)
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Community-based Tourism

unAnLazAIEdyYeINealasyuvl nanTEUIINMTiBTinafidle
YUY NINNTMIBUTEIITY AnenuazsiauINIealasrury NsdndenuTas
viouleyuwy MaNaRanSuTigiruienTieadisr MsuTsdanisunasieaioaavy
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nMsveiien unumLazaufUuRareUTRNUNASLastonvulun TdLaSIN TVl
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The concept and importance of community-based tourism (CBT); impacts of
tourism on the community; CBT resources; potential and development of CBT; CBT sites
selection; the development of community products for tourism; CBT site management;
marketing for CBT guidelines and patterns of community participation in tourism development

and management; roles and responsibilities of public and private agencies in promoting CBT;

field trip.

3572519 nsviaaLflendegunm 3(3-0-6)

Health Tourism
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Introduction to health tourism; types of health tourism; organizations
related to health tourism; wellness tourism management; problems and obstacles in
operation and management and solution guideline; government policies for health

tourism; trends for health tourism; field trip.

3572520 mvisaignflanunsaudinasld 3(3-0-6)

Accessible Tourism

AMNNTINgLATLIARYBISTiBNTiEfianmsadidsld dmiulinieuiiean
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Definition and concepts of accessible tourism for all; roles of different
stakeholders in developing accessible tourism destination; issues for managing accessible
tourism destinations; facilities for tourists and basic knowledge of universal design for
accessible tourism; identification and assessment of accessible tourism sites; planning
accessible tourism activities; proper attitudes and behaviors in service delivery; health,

safety and other issues relevant to the accessible tourist services; field trip.

3572521 msviafiendanuns 3(3-0-6)
Agro Tourism
wnAnveINseindununs esnUseneuveImIneaiiendununs Aanssy
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Concepts, elements, activities and management of agro tourism; impacts of
economy, society, culture and environment towards community; and planning of agro tourism

management; field trip.

3572522 wadlanstifieauuuana 3(1-3-5)

International Tour Guiding Techniques

wmadanstfeanuLuLana wedanssu-deinvieniieafiauudu waila
msldeyauusasevinaiums madamnivauvasisadisassiania madansviivhibu
wmadansivisifefinuszaunisalesiu walansivaunasmonfieamieimusssuuas
595uv1R AnuftiRuenanui

Interternational tour conducting techniques; touritst pick-up and sending
techniques at the airport; techniques for giving information on a vehicle; tour conducting
techniques at the temples; walking tour techniques; touring techniques to enhance local
experiences; tour conducting techniques at cultural and natural attractions; practical field

trip.

3572523 Fuiniiten 3(2-2-5)
Tour Leader
N9LP3LULDNAITAITAUN LA BUAIE T ULAUNSTUAUSZIMA A58
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Preparing travel documents and preparing for traveling abroad; reading flight
schedule; group check-in at the airport; seat arrangement for group tour on the plane;
coordinating with accommodation, restaurants, vehicles and tourist attractions; foreign
exchange rate; tax refunds in various countries; providing safety to tourists; immigration
prodedures at destination countries; tour leader ethics; problems solving while traveling.
3574101 gsnan1stu 3(3-0-6)

Airlines Business

ﬂ’ﬂﬂ\lilﬁaﬂéfmﬁlmﬁUﬁqiﬁ‘\]m’ﬁﬁu Uselnnuesanen1siy NMsailunuyesne
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Introduction to airlines business; types of airlines; airline operation;

reservation and ticketing systems; ground service at the airport; in-flight services; airlines’

consumer behavior; airlines’ stakeholders; laws and regulations for airlines business; field

trip.
2.2.2.2) NGUAPINNIANUTENALINBIIUDIIN 15 widaein
Undnwidoniseulaiiies 1 nguinniw uulidesndt 15 mihefs
1) NFUVINTYIBINGY

3571706 AWIDINUNDNTVIDNNY 3(2-2-5)

English for Tourism

English listening, speaking, reading, and writing skills related to tourism; English
vocabularies, idioms and sentence structure used in tourism both domestic and international;
conversation for tourism situations; tourist greeting; giving information to tourists; checking-in at
the hotel; food ordering at restaurants; checking-in at the airport; giving direction; customers’

complaints.

3571707 MEndangeianuuimsiinvisadien 3(2-2-5)
English for Tourist Services
Listening, speaking, reading and writing to communicate in various
situations; tourist reception; making an appointment; travel arrangement and itinerary;

tourist assistance; explaining the information about tourism.
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3571708 mMudenquitanugsiaiuien 3(2-2-5)
English for Tourism Business
Development of listening, speaking, reading, writing, vocabularies and
sentence structure used in communication in tourism office, e-mail correspondence,
telephone conversation, travel arrangement for individuals and groups, meeting,

convention and recreation arrangement.

3571709 andanquiilenusinamear 3(2-2-5)
English for Tourist Guide
Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about natural attractions and others; immigration and

custom procedure.

3571710 MesengeiansinvunraWio i nTeT s sy 3(2-2-5)
English for Cultural Attraction Tour Guiding
Development of speaking skill, vocabularies and sentence structure for

explaining and giving information about cultural attractions.
2) nguIVINIIUY

3571806 awIuiugnuienisvieadien 3(2-2-5)

Introduction to Chinese for Tourism

Vinwensils mIne MseulesmMIlguegaysanms sUUseleawazliensal
fugrudmsuBouiliffugiuenudnndduandey Wullnnsaunudldluisdnnis
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wazmauAINle amnsalsulsslunitee) 16

For learners without background in Chinese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling
time; purchasing; practices of reading short passages; being able to conclude and answer

questions; being able to write simple sentences.

3571807 Menduiansvieaiien 3(2-2-5)

Chinese for Tourism
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nsldvinuznsile msyn mssumazmadeu hensaluasguusslonidudou
Fu Tnwrarwlugaiunisalsineg menisvendien fezihluldluamdandnliniieandy
TAUTTIUAIUAIY VBIY1ITY NSTNYIU N1TVOBYYIN NITUBNUMAKA N5V KAEAITTU N3
uimadusiu lnewdunisldnwegisgniesmunya

Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Chinese cultures; persuasion; asking for

permission; telling reasons; giving and receiving; services; focusing on correct and suitable

language use.

3571808 MuRuienuuinsinvisaiien 3(2-2-5)

Chinese for Tourist Services

mslivinwlushunsilauazmsyelunndu duuildlunmsuing wagms
aumnfuinvieadien Tnsdasnunsaidaedunsufiouuvavieniien auwdu Samens
WAZ3IUAT

Usage of listening and speaking skills in Chinese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,

airport, restaurant, and store.

3571809 aunIuiiaaugsiaiien 3(2-2-5)

Chinese for Tourism Business

msldinuzlunisile wa 81 waz@euluaniunisaling ReafugsAanis
vioudlen mslaneuaavnedidnmsedind msaumnmansdm mdwiazussloadugsians
vioafien TngldnwAuiiGeuluseduiigay

Usage of listening and speaking skills in different situation in tour business;
e-mail correspondence; telephone conversations; vocabularies and sentences related to tour

business; using more advanced Chinese.

3571810 MU ARNAL 3(2-2-5)
Chinese for Tourist Guide
NsiaWInYENITNe Adnn waglaseaselseloantdlunisussenguasi

1Y

PUUNAIVIDUNYIN I TTUTIR LAy TusTsn UseiRmans Aads LazUssinalidAgaeslneg
WAZHYIG
Development of speaking skill, vocabularies and sentence structure for

explaining and giving information about attractions both natural and cultural attractions
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including history, arts and important traditions in Thailand and also international

attractions.

3) ngudvIn ey
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3571906 awdiuiugruilamareaiion 3(2-2-5)

Introduction to Japanese for Tourism

Vinwensils Mane nseukasmMIleueg iy sanms suuseleawazliensal
fugrudmivdBouitliifugiunud i diuiniou wWillnnsaunuildluigdnnis
vioafien msinme Msuuzthay Msuenan Msdeves ?Qlﬂm'iémsﬁammgw] ausnagy
wazmoumanula awsaldsulselundte 1

For learners without background in Japanese language; practices of
integrative listening, speaking, reading and writing skills; sentences and basic grammar;
focusing on conversations used in tourism profession; greeting; self-introduction; telling

time; purchasing; practices of reading short passages; being able to conclude and answer

questions; being able to write simple sentences.

3571907 aenduiiansvisaiien 3(2-2-5)
Japanese for Tourism

nsldvineensile mane nMsguwasn1slioy hiensaluassuussloandudou
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Fu Fnwrarwlugaiunisalsneg memsviendlen Aaviluldlusnuivdwldniiewandu
Jarussaudusingg veargiunisinyiu nsuesyan MIvsNVANa N15VkaznSTu Mg
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Usage of listening, speaking, reading and writing; more complex grammar
and sentences; language skills in different situations in tourism, which can be used more
comprehensively in the profession; various Japanese cultures; persuasion; asking for
permission; telling reasons; giving and receiving; services; focusing on correct and suitable

language use.

3571908 aduilenuuinistinvieadien 3(2-2-5)

Japanese for Tourist Services
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nsldvinwelumunsilaagnisualuntwigiu duaunldlunisuinig wag
nsaununutinieaien lnednanunmsaliaediunsujifmiluwanionden auwdu Fanens
¥ ¥ I~ ¥
LagsuA Wunu
Usage of listening and speaking skills in Japanese; expressions used in
services; and practice conversation with tourists through role-play at tourist attractions,

airport, restaurant and store.

3571909 mndluiianugsiniuien 3(2-2-5)
Japanese for Tourism Business
msldinuzlunisile wa 811 waz@euluaniunisaling eafugsAants
vioudlen mslaneuaavnedidnmsedind msaumnmansdm mdwiazuszloadugsians
vioadien TngldnmdiuiiGeunlussiuiigay
Usage of listening and speaking skills in different situation in tour business;
e-mail correspondence; telephone conversations; vocabularies and sentences related to tour
business; using more advanced Japanese.
3571910 mwajﬂmﬁamuﬁﬂqmﬂﬁ 3(2-2-5)
Japanese for Tourist Guide
mMsmuvinuense Admi wazlassaislseloaildlunsussersuagi

1Y

BuundedieranesssumAuasTausssy UsziRmans davy LLazﬂsszzﬁﬁﬁmmmaﬂm
WAZANYRA

Development of speaking skill, vocabularies and sentence structure for
explaining and giving information about attractions both natural and cultural attractions
including history, arts and important traditions in Thailand and also international

attractions.

2.3) ngudvIEnUsEauNIsalIvI¥N w3 aunafnen 7 wghn

3573803 mawResEnUszaunsalivdwmsvisaiien 2(90)
Preparation for Tourism Professional Internship
n1smssuAunsonlunIsUfURuAu619Y nslulseiRdiuiinasy

wnssngaiasnu nsliiesedddingu yadnam asserussaldunsuszneuindn
Preparation for practical working in real business environment; resume and

job application letter; office equipment; personality; professional ethics.
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3573804 msfinUszaunsaiienfinmsvieaiien 5(450)
Tourism Professional Internship
nsufiReilugugndniudaasnluaaiudsgnounsiunisieilsmie

anuUszneumsmugsRsUisTiieItos msdmilassnuiofaueInildsuueumne 3

nsthiaue waziinsusefiunalnendnauiidewarenansdimes
Practical working as a temporary employee in a tourist organization or

related service business; conducting a project to develop professional assignments;

presenting and being assessed by the coaching employee and supervising teacher.

G
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3574803 nsinseufinaviafneInTsviaiien 1(45)

Preparation of Tourism Cooperative

LUIAALNEINUNITIANITANYILUUANAD NISHSEULBNFNTANATINU NNWY
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Concept of cooperative education; preparation for job applying;

interpersonal communication skills in the workplace; and other necessity skills;

professional ethics.

3574804 annafnwInIsvinaiien 6(540)
Tourism Cooperation Education
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LoUMNY TN15ULEUD wardin1sUseilunalagntnauilaesase19159umen
Practical working as a real employee in a tourist organization or related

service business; conducting a project to develop professional assigcnments; presenting

and being assessed by the coaching employee and supervising teacher.

nanewme: nsantdnAnyidesnisinanulugsiauinsduuennilenngsianisviewdien
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Note: If the student wants to have a practicum training in a service business
beside tourism business, he or she needs the prior approval from the curriculum

administrative committee.

3. NUINIVUAONLET Laitfaendn 6  wilefn
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